
DEP – Pierre PETILLAULT, Didier GUILLOUX, Bernard CELLI – 20/10/2006November 2008

Research Department

D
IR

EC
TI

O
N

 D
ES

 E
TU

D
ES

 E
T 

D
E 

LA
 P

R
O

SP
EC

TI
VE

D
IR

EC
TI

O
N

 D
ES

 E
TU

D
ES

 E
T 

D
E 

LA
 P

R
O

SP
EC

TI
VE

Switchover in France:
issues and effects

Switchover in France:
issues and effects

Sarajevo

26th November 2008

Nicolas Bouy – nicolas.bouy@csa.fr



DEP – Pierre PETILLAULT, Didier GUILLOUX, Bernard CELLI – 20/10/2006

- 2 -

November 2008

D
IR

EC
TI

O
N

 D
ES

 E
TU

D
ES

 E
T 

D
E 

LA
 P

R
O

SP
EC

TI
VE

D
IR

EC
TI

O
N

 D
ES

 E
TU

D
ES

 E
T 

D
E 

LA
 P

R
O

SP
EC

TI
VE

Summary

French DTT deployment

Standards

Coverage development

Switchover roadmap

The "Coulommiers case": first switchover attempt

Digital and DTT effects on the French audiovisual landscape

Platforms penetration

Platforms share of market

New digital services

HD

Mobile TV

And also: digital radio and interactivity
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French DTT deployment

Main standard: DVB-T 

Free DTT: MPEG-2

Pay DTT: MPEG-4

HD (either free or pay): MPEG-4

March 2008: TV set sold must contain a DTT decoder (at least MPEG-2)
(march 2007 Act)

STANDARDS
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French DTT deployment
DTT COVERAGE

March 2005
35%

October 2005
50%

June 2006
58%

October 2006
66%

March 2007
70%

End of 2007
85%

End of 2008
89%

0%

20%

40%

60%

80%

100%

March 2005 October 2005 June 2006 October 2006 March 2007 End of 2007 End of 2008

DTT will cover 89% of the French territory at the end of 2008

Source: CSA
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Free-to-air TV
DTT COVERAGE

The 5th March 2007 
Communications Act states 

that DTT has to cover at 
least 95% of the population 

by end 2011

The 5th March 2007 
Communications Act states 

that DTT has to cover at 
least 95% of the population 

by end 2011

In addition, the CSA 
decided that at least 91% of 

the population in each 
"French department" has to 

be covered by end 2011

In addition, the CSA 
decided that at least 91% of 

the population in each 
"French department" has to 

be covered by end 2011

Objectif national de 
couverture de la 

population 
mé tropolitaine

Minimum de 
couverture de la 
population par 
dé partement

Fin 2009Fin 2009

Fin 2008Fin 2008

Fin 2010Fin 2010

Fin 2011Fin 2011

Fin 2009End of 2009

Fin 2008End of 2008

Fin 2010End of 2010

Fin 2011End of 2011

89%89%

92%92%

93%93%

95%95%

89%89%

92%92%

93%93%

95%95%

75%75%

85%85%

89%89%

91%91%

75%75%

85%85%

89%89%

91%91%

Coverage of the 
population     

(National average)

Coverage of the 
population 

(Departments)

Source: CSA
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Free-to-air TV
DTT COVERAGE MAPS

So
ur

ce
: C

SA

End of 2005 End of 2006

End of 2007
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French DTT deployment

March 2007

2009

2010 - 2011

End of 2011

April 2007

October 2008
To

February 
2009

Switchover completed

“Television du futur” Act

2 regions to be planned for 2009 (in the east, in the west)

Switchover will progress from the north to the south

Creation of “France Télé numérique”
Co-ordinate analogue switch off
Responsible for funds reserved to help low revenue 

households to get DTT equipments

1st switchover attempt in Coulommiers
National

communication 

And

Local
information 

towards people 
concerned with 

switchover

March 2005 Launch of DTT

SWITCHOVER ROADMAP
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equipment sellers, managing agents, mayors, 
representatives…

French DTT deployment

January 
2009

February 2009

September 
2008

Sept./Oct 
2008

Switchover completed

Last communication campaign before effective 
switchover

Local 
communication 

campaign : 
radio, outdoor, 

newspapers

+

Brochures in 
administrative 

places and 
meetings

+

Switchover 
tutors for 

people aged 
>70

June 2008

Information meetings with the population

THE "COULOMMIERS CASE" : FIRST SWITCHOVER ATTEMPT

Opening of the switchover Call center
Opening of the France Télé Numérique website
Information points in the offices of Mayors

Population 
survey :
7 phone 

campaigns to 
monitor people  
understanding 

off DTT and 
penetration of 

digital 
equipment in 
households
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Summary

French DTT deployment

Standards

Coverage development

Switchover roadmap

The "Coulommiers case": first switchover attempt

Effects on the French audiovisual landscape

Platforms penetration

Platforms share of market

New digital services

HD

Mobile TV

And also: digital radio and interactivity
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Effects on the French audiovisual landscape

In June 2008, 31,7% of French households had a DTT receiver (either TV set 
or separate set-top box), which is twice as much as in June 2007

DSL penetration is also rapidly growing : +6,5 penetration points more than 
in June 2007

EVOLUTION OF EQUIPMENT

16,1%

7,7%
5,4%

22,1%

14,6%

10,6%

5,8%

31,7%

13,2%

6,0%

14,3%
14,6%

0%

5%

10%

15%

20%

25%

30%

35%

DTT Pay digital satellite DSL Pay digital cable

S1 2007 S2 2007 S1 2008

+15,6 points
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+6,5 points

Source: CSA's Household equipment monitoring
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2008 (1st semester)

Digital 
Satellite

16%

DSL & 
Fiber
13%

Digital 
Cable

6%

DTT
24% Analogue

42%

2011 (estimated)

Digital 
Satellite

25%

DSL & 
Fiber
29%

Digital 
Cable

7%

DTT
39%

Effects on the French audiovisual landscape
MAIN RECEPTION PLATFORMS SHARES

Source: Enders analysis

In 2008, terrestrial TV is the main network for TV reception (66%)

At the end of 2011, when Analogue is switched off :

DTT will remain the first platform for TV reception (39%) ;

followed by DSL and Fiber (29%), which should continue
to grow up (Triple play)
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Summary

French DTT deployment

Standards

Coverage development

Switchover roadmap

The "Coulommiers case": first switchover attempt

Effects on the French audiovisual landscape

Platforms penetration

Platforms share of market

New digital services

HD

Mobile TV

And also: digital radio and interactivity
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New digital services

Standard: MPEG-4

HD channels at the end of 2008:

4 free-to-air channels:

1 pay channel:

1st December 2008: all HD TV sets and recorders sold 
will contain a HD DTT decoder

HIGH DEFINITION

Répartition du parc de téléviseurs installés
Source : Simavelec

70 %
45 %

22 %
6 %

22 %

34 %

43 %
46 % 40 %

8 % 21 %
35 % 48 % 59 %

0

20

40

60

80

100

2007 2008 2009 2010 2011

TV analogiques TV Numériques simple définition
TV Numériques haute définition

Analog TV sets 

High definition digital TV sets 

Simple definition digital TV sets 

Households installed TV sets split of 

http://www.audiovideohd.fr/album-HDTV/6857.html
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New digital services
MOBILE TV

3G mobile TV3G mobile TV DVB-H mobile TVDVB-H mobile TV

"Point-to-point" technology"Point-to-point" technology "Point-to-multipoint" 
technology

"Point-to-multipoint" 
technology

A few users per 3G cellA few users per 3G cell

Unlimited number of 
channels

Unlimited number of 
channels

Unlimited use
- Orange: 6€/month (20 channels) or 

9€/month (60 channels)
- SFR: 6€/month (22 channels or 
8€/month (22 channels + 5 Canal+ 

channels) or 10€/month (50 Canalsat
channels)

- Bouygues: 0,3 € /min

Unlimited use
- Orange: 6€/month (20 channels) or 

9€/month (60 channels)
- SFR: 6€/month (22 channels or 
8€/month (22 channels + 5 Canal+ 

channels) or 10€/month (50 Canalsat
channels)

- Bouygues: 0,3 € /min

Unlimited number of users 
per cell

Unlimited number of users 
per cell

Limited number of channels 
(16 per multiplex)

Limited number of channels 
(16 per multiplex)

Business model to be 
defined: free, fee payment, 

option subscription to 
additional premium 

channels…

Business model to be 
defined: free, fee payment, 

option subscription to 
additional premium 

channels…

May 2008 : 16 channels 
pre-selected by the CSA
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New digital services
DIGITAL RADIO & INTERACTIVITY

DIGITAL RADIO

T-DMB standard

March 2008: 1st CSA call for tender (concerns an area covering 
30% of the French population)

Services to be launched hopefully next year

T-DMB standard

March 2008: 1st CSA call for tender (concerns an area covering 
30% of the French population)

Services to be launched hopefully next year

INTERACTIVITY

April 2008 : the CSA launched a public consultation on interactive 
Mobile TV services

Interactive formats not stabilized yet

Interest of operators about interactivity is rising

April 2008 : the CSA launched a public consultation on interactive 
Mobile TV services

Interactive formats not stabilized yet

Interest of operators about interactivity is rising
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Thanks !
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